
Heat Up Your Marketing

Marketing is a fad-driven business function and today’s 
buzz term is social media. What is social media? Web Pro 
News defines social media as “the online tools that people 
use to share content, profiles, opinions, insights, experiences, 
perspectives and media itself, thus facilitating conversations 
and interaction online between groups of people. These tools 
include blogs, message boards, podcasts, micro blogs, book-
marks, networks, communities, wikis and vlogs.”
 Social media is important because it provides an 
opportunity for your business to leverage cost-effective (free 
in most cases) mediums with built-in audiences to increase 
distribution of all marketing communications and better 
connect with influencers, stakeholders and consumers with 
greater speed and frequency. 
 Social media is all the rage in marketing today and it’s 
not going away any time soon. Sensing this, marketers have 
rushed to sign-up for Facebook, Twitter and YouTube 
accounts to keep up with current trends, but without a clear 
game plan for success resulting in wasted time and 
resources. “Heat up” your social media efforts by following 
these simple guidelines.

 

by Darin Johnson, MBA


